
Office of 
Communications



• NFC will be known for high quality academic programs, 
workforce preparation, and community service. 
(Branding)

Strategic Plan: Goal 1



• Approve the Master Subscription Agreement and Order 
Form from GoodKind Software Corporation. 

Recommendation



• Allows multiple departments on campus solve the 
problem of meeting students where they are and 
effectively communicate throughout key moments in 
the student experience. 

This Recommendation



• Because of GenZ

Why Do We Need Goodkind?



• 42% of GenZ students trust higher ed institutions. 
The lowest of any generation – ever

• 8 seconds is the attention span of GenZ

Why Do We Need Goodkind?



• GenZ are ages 12-29
• GenZers turn to Youtube for video information, but 

believe higher education is limited in technology.

• They want fewer comforts and more support; i.e. 
spaces that promote interaction.

Why Focus on GenZ?



• For the Spring 2024 semester, 
GenZ makes up 78.5% of NFC’s 
enrollment.

Why Focus on GenZ?



We Need to Focus on GenZ



How Does Goodkind Assist With 
NFC’s Strategic Plan?



Recruitment: Enrollment 
• Strategic Plan Goal 4, Objective 1

Admissions: Enrollment to Completion 
• Strategic Plan Goal 4, Objective 1 & 2

Learning Resources: Student Achievement & Persistence
• Strategic Plan Goal 4 Objective 2 & 3

Campus-Wide Usage



Student Activities: Engagement 
• Strategic Plan Goal 4 Objective 2 & 3

Advising/Transfer and Career Development: 
Engagement and Effectiveness

• Strategic Plan Goal 4, Objective 1 & 2

Foundation: Resource Development and Advancement

• Strategic Plan 1 Goal  Objective 1.1

Campus-Wide Usage



• Individualized messages and quick updates about:
– Programs of interest

– Application completion assistance

– Financial Aid and Scholarship deadlines 
– Early Alerts and Learning Resources

– Key Events: First Gen, Graduation, Honors Convocation, 
Pinning, etc.

– Alumni and donor assistance

Campus-Wide Usage



About Goodkind



• 2xs - average conversion increase customers see on 
core metrics of students who watch Goodkind 
videos vs. control groups.

• Average conversion rate is between 4% - 30%.

Average Success Rate









Current NFC Communication 
Outcomes



• Online Email Service – myEmma.com
• 10 Departments Use myEmma.com

Current NFC Communication 
Outcomes















Anticipated Outcomes With Goodkind



• Average 5% increase from current baseline in 
engagement for key moments in college experience
– Engagement #1:

• Clicks
• Reactions
• Texting back

– Engagement #2
• Invested in on-campus activities, clubs, and resources
• Interaction with faculty and staff
• Participation in graduation and other honors ceremonies

Anticipated Outcomes With Goodkind



Follow-Up: Credit Usage



Follow-Up: Security



Questions?



• EXECUTIVE SUMMARY The New Generation of Students How 
colleges can recruit, teach, and serve Gen Z. The Chronicle of 
Higher Education. (n.d.). 
https://connect.chronicle.com/rs/931-EKA-
218/images/NextGenStudents_ExecutiveSummary_v5%20_20
19.pdf

Sources


